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1. Update - Stabilization and Satisfaction

2. A Changing Industry

3. The Future

Today’s Discussion



“If you do not create change, change will 
create you”.

- Unknown



Our purpose is to champion change and prepare our 
subscribers to succeed now and into the future. 

Our promise is to make the MLS more valuable to brokers 
and agents while remaining committed to the needs of 
local markets. 



Bright is making markets more efficient by delivering a single data 
source and more meaningful business solutions to every subscriber.

A simpler MLS

Continuous Innovation

Unlimited insight, locally



Unifying Markets.
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A broader geographic 
footprint with greater 
depth of information.
Accessing MLS data 
through one system, one 
fee, one set of rules, one 
set of data feeds allows 
real estate professionals 
better meet the needs 
of customers.
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Unifying Markets.



1. Days on Market methodology
2. Subdivision searching
3. Required Fields 
4. Transaction Brokerage/Sub Agency in VA
5. Different reports
6. Public Records sources
7. Support volume
8. System performance

Stabilization and Satisfaction



A Changing Industry.



$6.27 Billion









$2.75 billion

















Change is necessary.



The Future.
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One.



More Information.



More information than ever before.

The Economist recently declared 
that data is the world’s most 
valuable resource.

More valuable than oil. 



More information than ever before.

90% of the world’s data has been 
created in the last 2 years.

Every day, we create 2.5 Quintillion 
bytes of data.



More information than ever before.

2,500,000,000,000,000,000



More information than ever before.

1 trillion sensors will be connected to 
the internet by 2024

Over 50% of internet traffic will be 
appliances and smart devices by 
2024



More information than ever before.

We make data usable.



Bright Data – the numbers

40K Square miles

20M Consumers

500M Annual changes

40M Annual logins

4M Active saved searches

7M Contacts
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Two.



Personalization.



Personalization drives satisfaction. 

Personalization.

Localization.

Customization.



Personalization
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Three.



Virtual Experiences.



The virtual future.

Virtual Assistants.



The virtual future.



The virtual future.

Virtual Assistants.

Image Recognition.





Virtual Assistants.

Image Recognition.

Augmented/Virtual reality.

The virtual future.



Change is good.



Driving your business forward.



Thank you!
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