


Social Media and You
Wealth of  well-
established and 
influential channels:

•Facebook
•Twitter
•Pinterest
•Instagram
•Snapchat
•YouTube
•LinkedIn



Social Media and You

SOCIAL MEDIA SOCIAL 
BUSINESS

ONLINE 
ENGAGEMENT



Active Use of Social Media (Percentage Distribution)

Women REALTORS® and sales agents are most active on social media.

Source: 2016 Member Profile
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Comfort Using Social Media (Percentage Distribution)

Most members feel comfortable using social media, but some do not use social media.

Source: Center for REALTOR®  Technology Survey
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Where Clients Come From

Among members 40% business is from repeat clients and referrals

2/3rds of 
buyers/seller
s only contact 

1 agent

64% sellers 
used agent 
referred to 
them/had 

worked 
w/before

53% buyers 
used agent 
referred to 
them/had 

worked 
w/before







• Engagement. Two-way conversation. Listening. 
Tracking.
• Knowing what colleagues and consumers are 

saying about you or your business is relevant 
to understanding what their challenges or 
needs are.



Not Just Younger Generation—But a Must-
Have for Younger Generation

• 67% of all Internet users use social 
networking sites

• 83% of users 18-29 
• 77% of users 30-49
• 52% of users 50-64

(source: Pew Research Project, The 
Demographics of Social Media Users)



71% of users utilize mobile to access social









Long Live Pinterest (and Buh Bye to Google+)





Don’t Be Anti-Social

• Not just a marketing 
channel

• 70/20/10 content mix
• Content curation: it’s not 

one-size-fits-all.
• Specific content pieces 

for specific channels are 
key to reaching and 
engaging your audience.
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Content Pieces That Work
• Infographics:

• Both static and 
interactive

• Video:
• the shorter the 

better
• Podcasts
• Original, Quality 

Photos



Content Pieces That Work

•Infographics, both static and 
interactive



Holiday Infographics



Content That Works: Video






Content Pieces That Work

•Video (shorter is 
better)



Content That Works: Animated Graphics



Content That Works: Live Broadcasts



Content That Works: Podcasts



Content Pieces That Work
• Original, Quality Photos (Instagram, Flickr, Imgur)



Use Instagram

Free Source Photos:
• Unsplash.com  
• Pixabay
• New Old Stock
• Foodie’s Feed
• Death to the Stock 

Photo
• Magdeleine
• Public Domain 

Archive
• Good Free Photos
• Free Range Stock
• Pickup Image



A Picture Speaks A Thousand Likes



Content That Works: News Hooks



Content That Works:
Thought Leadership Pieces



Content That Works: Trends
Compelling real estate relevance

Usefulness with clients
Long shelf  life

Conveys expertise, not words
Users look forward to the next message

Buzzworthy, generates member conversations
Repeatability and shareability by ambassadors, who amplify 

the message
Clear call to action: Sign up, download, click here for more



Social Media Storytelling



Social Media Storytelling

•Personalize
•Stand Out
•Be Subtle, But Effective
•Be Consistent
•But Don’t Be Clichéd
•Push the Envelope
•Don’t Sell Yourself Short



Social Media Storytelling

•Tell Local Stories
•People take pride in where they’re 
from and support local businesses on 
social media and in the real world.

•Be Authentic
•The best marketers and communicators 
have always used storytelling to 
connect and inspire an audience to act.





Social Media Storytelling

•Snapchat
•Instagram Stories
•Facebook Live
•Engagement and interaction from your 
followers are all that matter. Snapchat 
has higher engagement than any social 
network on the planet right now.



Don’t be scared to live tweet

Tell people you are live tweeting

Use hashtags and handles 

Promote your hashtag (and research that not in use)

Be consistent

Photos!

End with where to find more information



Periscope 

Live streaming

Events, promotions

30 sec is too short—30 min too long

Build it into communication plan

Save the video and post to YouTube





Don’t Worry About Being Everywhere

•Evaluate which channels 
make sense for your 
membership

•Be good at few instead of 
ineffective at many

•Be realistic about 
resources

•Meet you clients where 
they are





Encourage Sharing of Content

•Sharing widgets on 
website, online 
publications and email

•Cross promote content 
across print & online 
channels

•Promote conference 
and event hashtags on 
EVERY communication



Social Media Best Practices

•DON’T be afraid of 
social media. Don’t 
be afraid to 
experiment

•DO be a resource on 
how to use social 
media.

•Monitor and be a 
strong administrator 
of your brand.



Social Media Best Practices
•DON’T feed the trolls
•DO have a plan
•DON’T discount the 
value of what you’re 
doing.

•DO show it off, don’t 
keep it a secret…have 
fun!





Oh yeah…try not to be this person



Interact with NAR on the Web 
(@nardotrealtor)

facebook.com/nardotrealtor

@nardotrealtor

pinterest.com/nardotRealtor

Instagram - https://instagram.com/nardotrealtor

YouTube - https://www.youtube.com/user/NAREALTORS

Join our social media networks

https://www.linkedin.com/company/national-association-of-realtors/

https://twitter.com/NAR_Research
https://www.youtube.com/user/NAREALTORS




HOW TO PARTICIPATE

50

Here’s how to find our consumer-facing handles:

www.facebook.com/realtors/
@Realtors @Realtors

National Association of Realtors® Realtors®

@Realtors

Share, re-tweet, re-post content from these pages.
Use the new #GetRealtor hashtag whenever you are posting on your own page!

NAR’s Consumer Advertising Campaign
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