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Working with 
Connected Buyers 
& Sellers



Tech companies are now 
spending billions on the 

transaction and on customers 
further down the lead funnel.










People are “more curious, 
demanding and impatient” than 

ever; expect high value and
tailor-made experiences

at low prices.
In real estate, you’re gonna want 

to attract the people that
know better.












What’s your brand promise?
Trust. Transparency.
Frictionless Access.
Earned business.

Human messages that
compel people offline.

Curation of needs and solutions.









Educate the hell out of
buyers, sellers and Google in a 

memorably useful way.
What’s a good transaction

feel like?





50%Did not feel broker websites
personalized or tailored to them.





204 8,000,000 VIEWS
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Thanks!
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